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With a background in leadersh ip ro les spanning across product management , customer success ,

exper ience des ign , and UX research ; I ’ ve p laced the needs of people and enhanc ing exper iences

at the very foref ront of my profess iona l commitments . I ’m process -dr iven , methodica l ,

empathet i c , and keen to apply my sk i l l s in a remote- f i rs t company that cha l lenges the status

quo and pr ior i t i zes co l lec t i ve growth .

USER EXPERIENCE DESIGNER 2020 – 2021
Stakester (London, UK)

P R O F I L E

S K I L L S

E D U C A T I O N

Leadersh ip

Entrepreneur ia l minded

Ef fec t i ve Communicat ion

Workshop Fac i l i ta t ion

Customer advocate

Product Research

Process Ef f i c iency

Data l i terate

UX Strategy

Puns

PRODUCT DESIGNER 2017 – 2020
Freelance (Hudson Val ley , NY)

HEAD OF CUSTOMER SUCCESS 2021 – PRESENT
Stakester (London, UK)

• Drove B2B serv ice toward prof i tab le ex i t

• Managed des ign , dev , ana ly t i c , and QA departments

• Superv ised stakeholder & B2B c l ient re la t ionsh ips negot ia t ing terms, scope , and t imel ines

• Conver ted 22% of users f rom free to pa id , increased day 30 retent ion by 8%, doubled our ARPU

• Appl ied data -backed dec is ions to dr ive product s t rategy & feature pr ior i t ies

• Product managed exper imenta l serv ice of fer ing in the NFT space

• Managed customer support , p layer in tegr i ty , & UX research departments

• A ided in the bui ld ing out of company-wide OKRs

• Bu i l t out B2C customer success in i t ia t i ves & B2B c l ient success funct ions f rom the ground up

• Owned a l l c l ient /customer- fac ing touch points & oversaw al l GTM strateg ies

• Fac i l i ta ted interdepartmenta l SOPs wi th Dev & Product to bu i ld out bug/user needs pr ior i t i za t ion

• Increased customer st i ck iness by 30% & mainta ined an B2C NPS score range between 54-68

• Decreased t i cket c losure t ime rough ly 70%

• Reta ined 90% of B2B Partners & owned cross -se l l and upse l l cyc les

• Prov ided research that p ivoted bus iness of fer ing f rom B2C to B2B/B2C

• Prov ided quarter ly compet i tor research eva luat ions

• Deployed both quant & qua l research methodolog ies to a id in product dec is ions

• Improved retent ion features , usab i l i t y , & feature adopt ion

• Ident i f ied product KPIs & advocated for bet ter data integr i ty

• Promoted to Leadersh ip pos i t ion in 12 months

• Created end- to -end sh ippab le products for s tar tups in enter ta inment , hea l th & wel lness , &

nonprof i t industr ies

• Suppl ied user search in i t ia t i ves & market research trends

• Prov ided UX strategy consu l t ing , user test ing , w i re f raming , and prototyp ing

• He lped curate PMF mit igat ion st rateg ies

HEAD OF PRODUCT 2022 – PRESENT
Stakester (London, UK)
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